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Interest by forest landowners and agriculturist in
Special Forest Products (SFPs) is increasing rapidly.
At present there are numerous efforts to increase
awareness of these products and the market potential.
However, there is a shortage of information available
and there are few means effective in disseminating the
information necessary for the sustainable management
and marketing of these resources and products.

The project will gather information on products and
markets, compile this information in simple fact sheet
format, and post them on a web site. This will be
come a national clearing house for Special Forest
Products information - accessible to harvesters and
growers, marketers, processors, and end-users.

This conference will be a gathering of specialists
working with Special Forest Products - a natural venue
to begin addressing the needs of those who market and
use SFPs. It is hoped that specialists attending this
conference will share their ideas on what to include on
the web site and contribute their expertise on
individual products and markets. Interaction with
specialists at this conference will help ensure the
success of this project.

Market information, regular updates with new
information, and listings on short courses, conferences
and relevant publications will also be features of the
web site. Eventually, the web site will include direct
linkage with markets, both national and overseas.
Your suggestions are most welcome.
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